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GENERAL INFORMATION

) Company name } Location } Business
Exotic Food Public Company Limited (X0)

.................................................. Head Office Manufacturing, exporting and trading
No. 130-132, Sindhorn Tower 2, 9th floor, of seasoning sauce, curry paste
> Established Wireless Road, Lumpini, Pathumwan, Bangkok and seasonings, semi-instant and
7 January 1999 First Factory instant food products
No.49/42 Moo 5, Tung Sukala,
................................................... Sriracha, Chonburi
} Registered Capital Second Factory )Vision
214,132,188.50 Baht : 428,264,377 Shares No. 7/474 Moo 6, Mabyangporn,
__________________________________________________ Pluakdaeng, Rayong To be the first brand that comes
Third Factory to the consumer mind when
» Paid Registered Capital No. 119/1 Moo 6, Tambon Thap Yai Chiang, thinking about Thai food

215,882,188.50 Baht : 431,764,377 Shares Phrom Phiram, Phitsanulok



COMPANY MILESTONE

2010 2L 2023 2024

2012

2014

2005

1999 2000 2001 2008

2016

a8
Set up Exotic Food Received HACCP Received ‘Received Thailand Operated new. ® Received Money ® Operated a new
as a trading [First factory in'Thailand IS0 22000 Prime Minister factory with & Banking production line
company for Sweet Chilli Sauce) Export Award double capaéity Awards 2023 ® Received Money
and IS0 9001 for. Thai Owned at Amata City for best public & Banking Awards
® ® ® Brand Category ® P company of 2025 for best
® Received BOI and started First factory: Received Listed in MAI eReceived PM  theyear inMAI public company
production at our first nThoitif BRC Awards 2019 - ® Reveived HR Aisa of the year in MAI
factory in Laem Chabang to receive [FS for Best Halal Awardss 2023 for
e Winner of Good Packaging Sweet Chilli Sauce o Received Best Besl Compa_mes ®
Design 2000 Award and Curry Paste Company to.Work AT Received Money
Performance -~ « Asia Thailand & Banking
Awards Awards 2024
for best public
company of

the year in MAI



SHAREHOLDERS STRUCTURE

Major Shareholders as at March 10, 2026

Jantarach DBS BANK LTD. Thai NVDR Mr. Chatchal Mr. Niti
Family 17,951,000 Company Limited Rattanacanahuttanont Vanichjiratikal
263,670,347 12,110,254 5,995,800 5,468,400

40.77 %

General Public

59.23%

Jantarach Family
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Tabasco

American
Maxican
2017 : 234.3 Million USD *
(about 7.6 Billion Baht)

HOW BIG IS THE SAUCE MARKET?

Kikkoman

=

Japanese

2026 : 5 Billion USD
(about 151 Billion Baht)

Heinz Huy Fong

American American

Vietnamese
2025 : 25 Billion USD 2018 : 150 Million USD*
(about 786 Billion Baht) (about 4.8 Billion Baht)

Total 5 brands over 1 Trillion Baht
(about 32 Billion USD)

*www.positioningmag.com, May 3, 2019
# Source : Forbes Asia, Jan 18, 2018

Lee Kum Kee

":v ,‘
Chinese

2017 : 3 Billion USD #
(about 98 Billion Baht)

Thai



THE EXPORT VALUE OF THAILAND'S SAUCE

The export value of Thailand’s sauce vs X0

Million Baht
30,000 -
24,080

25,000 -
20,000 -+

¥ -4.7% YoY
15,000 -

B Others

10,000 - m X0

9,643 5,380

5,000
# +6.4% YoY

8.5% 8.6%
1

2022 2023 2024 2025 1025 1026

Total sales of Thailand's dipping sauce and seasoning sauce in 1026 decrease by 4.7%
/ while XO's sales of dipping sauce and seasoning sauce increased by 6.4%.

" 'l Remark : Sauce and seasoning products includes all sauce products except fish sauce.






SALES AND DISTRIBUTION CHANNEL

Manufacturing, exporting 5 Direct customers are our E Indirect customers consist of
and trading of 4 product categories distributors from more than70 more than 30,000 retailers
: countries worldwide. : from 80 countries worldwide.
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OUR STOCKISTS AROUND THE WORLD

&
.. f S 'I\‘); |
s ;-\1;.’»,“ '
& 9 ate
efour

PLUS Carr

v/ Al Makhazen (@ EurocasH JfRuchan REWE SsavecCe (ifood Bilka

llllllllllllll

ICA BURARPRIS .37,

S sy countdonn @ Woolrhs@ 12 —
le charcutier aoun : le COUNLCIOWIN @ T 4 -,.,:. o vv’_:‘ .6»4”& JUOUNRC

uge adigS)i gl

SUPERMARKET

\"
FANTAsTICO . € BONUS IS KIWI: ASDA




MAJOR PRODUCT GROUP

0 1 Dipping Sauce 02 Cooking Paste and Coconut Milk
* Sweet Chilli Sauce * Red Curry Paste
* Sriracha Hot Chilli Sauce * Green Curry Paste

* Sriracha Mayo * Coconut Milk
* 89.5% of total sales in 1026 * 6.0% of total sales in 1026
—> compare to 90.2% in 1Q25. compare to 5.7% in 1Q025.




MAJOR PRODUCT GROUP

03 Ready Meal 04 Others

* Tom Yum Soup * Rice Noodles

* Red Curry Soup * Rice Vermicelli

* Tom Kha Soup * Sesame 0Oil

* 0.5% of total sales in 1Q26 * 4.0% of total sales in 1Q26

compare to 0.9% in 1Q25. compare to 3.6% in 1Q025.




BUSINESS
CHARACTERISTIC

EXOTn #|
i

Thailand
ON A Plate!

TV §

THAI PRIDE




BUSINESS
CHARACTERISTIC

Exotic Food Public
Company Limited

GMP

Exctic Food Public Company Limited

FSMA Proventative Controls
Preparedness Mcdule

Exotic Foed Public
Compaay Limited

TAS 9024-2007
HACCP Codex Aliment

Certificate

Exatic Food Public Company Livited
o

IFS

Exotic Food Public
Company Limited

150 220002018

HALAL CERTIFICATE

HALAL

Exatic Food Public
Company Limited

Foud Satety System Cerfiication
FSEC 22000

Exotic Food Public Company Limited

EXOTIC FOOD PCL

PM AWARD
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EXOTIC FOODS (S
UCES 250ML

Eal® SAUCES 250




MARKETING ACTIVITIES
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BUSINESS
CHARACTERISTIC

GEWINNSPIEL X

Flying Goose Sriracha
2,005 74 5K
posts followers

;ni;(-.!eal.n-d'-- HFOLLOWLh
@ www.fyinggoosebrand.com... and 4 more

6,449
folowing

Weicome o the official Flying Goose Sriracha
Instagram Page!

Followed by jeabkrukrl, nnnim_nn and 16
others

THE PERFECT °
* MATCH *

<
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CUSTOMERS BY REGION
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REVENUE FROM SALES

/i‘ﬁ' SALES BY WEIGHT

d
Iy

30000 4 28 301 ®6.75% YOY

{
Million Baht

3000 - & 5.83% YOY

2,521
2500 - 2,479

2,152

2000 —
1500 —
1000 —
500 —

2023 2024 2025

25,511
25000 - 23,192
20000 —
15000 —
10000 5213 5.565
484 o7

1025 1026 2023 2024 2025 1025 1026



REVENUE FROM SALES

SALES BY CURRENCY SALES BY BRAND
100 - 100 -
90 - 90 -
80 - 80 -
70 - 70 -
60 - 60 -
50 50 71 lo59 % % % %
40 - 40 -
30 - 30 -
20 - 20 -
10 - 10 -
0 0 : . . . : .

2023 ' 2024 l 2025 ' I 1025 ' 2023 2024 2025 1025 1026
WTHB WMUSD M EUR ™ Qur Brand ™ OEM



Target 40% +/-
Million Baht 46-8% Ny 44 5% 46.5%  45.4%

1200 - —
1000 -

800 -

600 -

400 -

200 A r r

GROSS PROFIT AND GROSS PROFIT MARGIN

Gross profit and Gross profit margin

2023 2024 2025 1025 1026

W Gross profit —& Gross profit margin

Exchange rate BAHT/EUR

Exchange rate BAHT/USD

VandhaN

SANANA S\

A

f ,.- — 2025

Jan Feb Mar



SELLING AND ADMINISTRATIVE EXPENSES

Selling Expenses Administrative Expenses
Million Baht 84%  84%  Million Baht 10.8% 11.5%  11.1%
1.2% '
160 1 5 4% G 26041 85%  8.9%
oo 5 '
200 A
120 A
100 - 160 -
80 120 -
i 5
60 80
40 -
20 4 1 40 - 6 8
2023 2024 2025 1025 1026 2023 2024 2025 1025 1026
Selling Expenses Administrative Expenses
+6.17% YoY +3.06% YoY
In Line with an increase in sales volume and advertising, The reclassification of fixed production overheads for the new production line,

and public relations expenses. which resulted from production below normal capacity.



PROFITABILITY

Profitability Ratio
Net Profit & Net Profit Margin
. ROE
Million Baht
200 31% 31.7%
i 51.6%
26.7% 45.7%
700 - 23.2%
28.8% 27.9%
600 -
500 -
400 © 02 202 2025 1026
300 -+
ROA
200 -
41.5%
37.9%

100 +

3 9 24.5% 23.6%

2023 2024 2025 1Q25 1026
+13.71% YoY

An increase in revenue from sales and the reduction

. . I T T I
in the effective tax rate. 2023 2024 2025 1026
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2026 OUTLOOK

Target GP is 40%.




THE NEW BASELINE: CAPACITY & REVENUE GROWTH

50000 -
45000
40000
35000 -
30000
25000
20000 -
15000 -
10000 -
5000 -

Total Capacity
I Sauce M Cooking Paste M Easy Meal

34,572

|

43,905

1

Before (LCB + AMT)

After (RIN + AMT]

5000
4500
4000 —
3500 —
3000 —
2500 -
2000 -
1500 —
1000 -
500 —

Total Revenue
¥ Sauce M Cooking Paste M Easy Meal

3,333

|

4,272

|

Before (LCB + AMT)

After (RIN + AMT)



THAI FOOD IS BECOMING THE NEXT MEGA TREND
N e

Japanese







KEY HIGHLIGHT

Thailand is One of the
Top Tourist Destination

One Stop Brand Strong Distribution Channel Quality Cerfiticate






