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Executive summary 

Com7 Public Company Limited ("the Company") adheres to management by the principles of good corporate governance to maintain 

leadership in the retail business of IT, smartphones, and digital products along with expanding the market share of each product 

category. Expanding online distribution channels penetrate the corporate market in more solutions to increase profitability and make 

a difference in the market. 

In 2020, the Company continues to increase retail channels. At the beginning of the year, the Company has set a target of 900 

branches. Now, the Company has still achieved its original goal, which has not yet adjusted the target to reduce the number of 

branches. However, after lessening Lockdown, if the purchasing power is lower than expected, the Company may have to consider it 

again as well as preparing to buy new products to increase the port reaching the needs of consumers especially gadgets, IT products, 

health products, and home appliance products as for the overall view of Apple brand outputs, Laptop products, and smartphone 

products. The Company still sees that it can grow continuously. This is still the target of the Company to increase sales. Also, there 

are plans to renovate the old store to be modern, interesting and have more variety of products. 

In the franchise and online market, the Company plans to continuously expand the franchise business and increase penetration of the 

online market. By the 1st quarter of 2020, online sales grew 400% due to the branches closing and the customers buy the products 

via the online channel. After the situation of COVID-19 becomes well, the stores will open the branch as usual. The Company will try 

to maintain the growth from online sales and customer base.  

 

Adjustment in the epidemic situation COVID-19  

During January - February the Sales of IT products continue to grow as planned. The proportion of product management remains the 

same. Until the beginning of March, the customers gradually decreased due to the COVID-1 9  outbreak, the government has 

implemented some measures to shut down the city (Lock Down), resulting in the Company's sales. The number of branches that 

closed between 22-31March 2020 is 289 branches from 788 branches, in which the closed branches are mainly in Bangkok where 

they have higher sales per branch than other provinces. 

The Company believes that IT products are essential to consumers. As forecasts, if all situations are resolved and the city can be 

opened in June, the earnings will not have much impact. However, it is probably not equal to the previous year, the Company has set 

a target of 10% of revenue growth in the year 2020. The revised target will be adjusted depending on the purchasing power after the 

Company's branches have resumed for more than 30 days and the Company will assess the situation again. As the work from home 

trend has increased online sales by 4 0 0% , the most popular products in this period are Computer Laptop and Tablet, which reflect 

work at home and more online learning. Besides, the Company saw the opportunity in Work from Home, therefore opened a new 

business to rent Notebook for corporate customers, which has received a good response. Although the Company has increased 

revenue from both new channels, it does not have enough positive impact on the closing of the storefront during that time. For this 

reason, management places great emphasis on business adaptation to maintain and maintain revenue growth from various business 

units. While looking for ways to reduce costs and increase operational efficiency to maintain cash flow and profitability.  
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Important events that occurred in the Q1’ 2020 

At the beginning of the year 2 0 2 0 , the outbreak of the COVID-1, which harmed the results of operations in the Q1 '20 2 0  of many 

industries, including group companies.  Also, the Group has closed shop and service center for repairing products and services of the 

Group which are open in department stores, shopping malls, and community malls. Some stores are temporarily in Bangkok and in 

some provinces from 22 March 2020. 

Due to the uncertain global economy from the impact of COVID-1 9 , the Thai GDP growth in 2 0 2 0  will be adjusted continuously 

according to the prolonged situation and not yet seen the end of the crisis, the economy returned to normal levels Risks and 

uncertainties from external factors. The management of the Company has therefore emphasized business adjustment to maintain 

revenue growth from the business units. While looking for ways to reduce costs and increase operational efficiency to maintain cash 

flow and profitability. Also, we still have plans to continually expand our distribution channels. And still looking for opportunities to 

increase sales from other channels such as online sales, selling Click & Collect products like Drive-Thru, opening a Pop-Up Store at 

the head office, and also planning to open a stand-alone shop to diversify business risks. 

 

Maintain cash flow to prepare for the situation 

Uncertainty about the outbreak status of COVID-1 9 , the Company has managed the costs appropriately and be more careful with 

investment plans. Which will have to reduce and postpone some branch's expansion for the benefit of cash management. However, 

the Company has sufficient cash and short-term credit facilities from banks for operations in this situation.  

 

The revised financial reporting according to TFRS16 

As disclosed in Note 5 to the financial statements regarding the revised financial reporting standards related to TFRS16, the Company 

has adjusted financial reports by this accounting standard by taking the lease Long-term loans of the Company older than 1  year to 

be calculated as leasehold rights by recording the assets and liabilities in the statement of financial position Money, the impact of 

TFRS16 on the statements of financial position as at January 1, 2020, are summarized below. 
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 Consolidated financial information (MB.) 

 before adopted TFRS 16 increase /(decrease) After adopted TFRS 16 

Asset    

Current portion of leasehold right 18 (18) - 

Land, buildings and equipment, net 532 (48) 484 

Leasehold right, net 113 (113) - 

Right-of-use assets, net - 1,489 1,489 

    

Total asset 663  1,310 1,973 

    

Liabilities and equity    

Current portion of lease liabilities 8 502 510 

Lease liabilities 5 837 842 

Total liabilities 13 1,339 1,352 

Equity    

Retained earnings 2,145 (29) 2,116 

Total equity 2,145 (29) 2,116 

    

Total liabilities and equity 2,158 1,310 3,468 

As for the income statement, there has been a change in the recording of expenses from the rental is depreciation and interest. From 

recording assets and liabilities which from bringing the lease all long-term to calculate the impact that will occur in Q1’2020, will affect 

the Company's income statement Expenses increased by approximately 13 MB., and the Company expects this financial report 

adjustment will affect the Company's income statement in 2020 about 50-60 million baht respectively. However, the change of this 

standard does not reduce the Company's financial basis is only a report adjustment according to accounting standards. The effects of 

TFRS 16 on the income statements as of 31 March 2020 can be summarized as follows:  

Expenses before adopted TFRS16 Amount 

(MB.) 

Expenses after adopted TFRS16 Amount 

(MB.) 

Rental and service fee (Only impacted by 

TFRS16) 

140 Rental and service fee (Only impacted by 

TFRS16) 

  11 

Depreciation – Right of use assets - Depreciation – Right of use assets 135 

Interest – Right of use assets - Interest – Right of use assets    7 

Total 140 Total 153 

 

Overview in Q1’2020 

The operating results of COM7 Public Company Limited (the Company) and its subsidiaries, according to the consolidated financial 

statement of Q1/2020 compared with operating results for the Q1/2019, details are as follows; 

 Revenue from sales and services equaled to  8,143.2  MB.,  increased by 6.9% 

 Gross profit equaled to    1,123.0  MB., increased by 12.6% 

 Profit owners of the parent equaled to   287.9  MB., increased by 15.1% 
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Statement of Comprehensive Income (Consolidated) 

 Q1’2020 Q1’2019 Compare 

MB. % MB. % YoY% 

Revenue from sales and services 8,143.2 100.0% 7,618.4 100.0% 6.9% 

Cost of sales and services 7,020.2 86.2% 6,621.2 86.9% 6.0% 

Gross profit 1,123.0 13.8% 997.2 13.1% 12.6% 

Other income 3.3 0.0% 10.2 0.1% (67.6%) 

Share of profit of a joint venture 49.1 0.6% 7.3 0.1% 572.6% 

Total revenue 8,195.6 100.6% 7,635.9 100.2% 7.3% 

Selling expenses 618.8 7.6% 564.6 7.4% 9.6% 

Administrative expenses 186.3 2.3% 123.6 1.6% 50.7% 

Loss (Gain) from exchange rate (0.0) 0.0% 0.7 0.0% (100.0%) 

EBIT 370.3 4.5% 325.8 4.3% 13.7% 

Finance costs 17.6 0.2% 13.1 0.2% 34.4% 

EBT 352.7 4.3% 312.7 4.1% 12.8% 

Income tax expense 66.4 0.8% 63.5 0.8% 4.6% 

NPAT 286.3 3.5% 249.2 3.3% 14.9% 

Profit owners of the parent 287.9 3.5% 250.1 3.3% 15.1% 

 

Revenue from sales and services 

At the end of Q1/2020, there was a total of 788 branches under the management of the Company's Group, which divided into BaNANA 

240branches, Studio7 101 branches, KingKong phone 109 branches, True shop by COM7 122 branches, Franchise 81 branches, 

BKK 55 branches, iCare 27 branches, and others 53 branches. There was an increase of 226 branches from last year (Q1/2018: 436 

branches). The Company has divided the distribution channel into 2 types as follows. 

 

Revenue structure categorized by business group 

Business group Q1’2020 Q1’2019 compare 

MB. % MB. % YoY% 

Retail (B2C) 7,613.2 96% 7,295.8 96% 4% 

Others 530.0 4% 322.6 4% 64% 

Sales and Services Revenue 8,143.2 100% 7,618.4 100% 7% 

 

Sales and services revenue for Q1/2020 equaled to 8,143.2 MB., an increase of 524.8 MB. or equivalent to 6.9% from the following 

groups of the channel. 
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1. Retail (B2C) is the sale to retail customers by the main distribution channels are as follows. 

BaNANA, BaNANA Outlet ; 

BaNANA is the store selling all types and brands of IT products, whether Notebook or Desktop computer, mobile phones, 

IT products, and other accessories through focused on customers' lifestyles. Whereby BaNANA Outlet, the products shall 

be sold based on item condition which benefits the Company in selling its goods swiftly. In overall, sales under this 

distribution channel is still continuously growing. 

Studio7: It is the store selling all of Apple products including other accessories to ensure the customers experience with 

the products. Whereas this quarter, the sale has continued to grow compared to the same period last year.    There is good 

feedback on new products of  Ipad and Apple watch. About IPhone, which there are currently more various models such as 

IPhone11, IPhone11 pro, IPhoneXs, IPhoneXs Max, IPhoneXR, as well as the previous version such IPhoneX, IPhone8, 

IPhone8plus, IPhone7, IPhone6. The Company, therefore, still has good sales of IPhone. 

BaNANA Shopping (Franchise) :  

It is to entitle to administrate the business to those who interested in investment through operating the same as the BaNANA 

shop and there is the opening of its branch throughout the country. There is providing best seller products and educating 

to sellers both IT and Smartphone products. Due to the continuing sales growth, the Company still aims to expand the 

branch by selecting potential investors both in knowledge and appropriate location.   

BKK และ Brand Shop :  

It is the smartphone shop and accessories with 20 branches of OPPO, Samsung 12 branches, and Vivo 3 branches, which 

the sale is growing as well as other channels. 

KingKong Phone :  

It is a brand of smartphone shop the Company acquired since December 2018. The kind of shop is in the form of a small, 

close to the pathway and open at the hypermarket which can be displayed allowing customers to see easily. Besides, having 

a customer group differs from other existing stores of the Company. In this year, the Company shall expand the branch with 

the appropriate location further. 

 

2. Other: consists of 3 main channels which are B2B, online, and Service (iCare and True Shop by Com7). 

B2B corporate customers: 

In 2 0 2 0 , the Company invested in Prime. A subsidiary company which is a company that is planning and developing IT 

systems, focusing on government agencies and the Company has an education department that selling IT products to 

education customers. 

Online sales:  

Sales in this segment continue to grow. As the Company can take advantage of having a storefront nationwide to receive 

the product including sales through both the Company website and the famous marketplace platform, which have increase 

sales in Q1'2020 as the previous paragraph. 

Service:  

Consists of 122 True shops by Com7 stores and iCare 27 stores in the first quarter of 2020, able to do more services. This 

is due to the increase in the number of users and the recognition of customers. 
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Cost of sales and services  

The cost of sales and services for Q1/2020 equaled to 7,020.2 

MB., increased from the same period of the previous year in 

the amount of 399.0 MB., or 6.0%, which was proportioned to 

the growth in sales. 
 

Gross profit  

Gross profit for Q1/2020 equaled to 1,123.0 MB., increased 

from the same period of the previous year in the amount of 

125.8  MB., or 12.6%, which was proportioned to the growth 

in sales. Gross profit of 2020 was 13.8%, increased from the 

rise of accessories selling and revenue from services. 

Net Profit (owners of the parent)  

Net profit for Q1/2020 equaled to 287.9 MB., or 3.5% to the 

total revenue from sales and services, increased from the 

same period of the previous year in the amount of 37.8 MB. 

or 15.1% due to the reasons listed above. 
 

 

Selling and Administrative expenses 

Selling expenses for Q1/2020 equaled to 618.8 MB., 

increased from the same period of the previous year in the 

amount of 54.2  MB., or 7.6%, which was proportioned to the 

growth in sales and no. of the store. 

Administrative expenses for Q1/2020 equaled to 186.3 MB., 

increased from the same period of the previous year in the 

amount of 62.7  MB., or 50.7%, which reason is that the 

Company has set provision for write off fixed assets in 

branches that underperformance and plans to close. Including 

provision for dismissal of employees to adjust the 

organizational structure according to the current situation. 
 

Finance costs 

Finance costs for Q1/2020 equaled to 17.6 MB., decreased 

from the same period of the previous year in the amount of 

4.5 MB., or 34.4%. The main reason increasing is adopted 

TFRS16

Statement of financial position (Consolidated) 

  

  

Q1’2020 Y’2019 

MB. % MB. % 

Cash and cash equivalents 1,244.9 13% 1,304.0 14% 

Trade and other receivables 867.8 9% 925.8 10% 

Inventories 4,083.6 43% 4,819.5 53% 

Other current assets 34.9 0% 7,216.8 2% 

Total current assets 6,231.2 66% 513.2 79% 

Investments in a joint venture 562.3 6% 513.2 6% 

Land, buildings, and equipment 483.9 5% 532.0 6% 

right-of-use assets 1,356.1 14% - 0% 

Other non-current assets 846.9 9% 897.7 10% 

Total non-current assets 3,249.2 34% 1,942.9 21% 

Total assets 9,480.4 100% 9,159.7 100% 

Bank overdrafts and short-term loans   1,460.3 15% 2,138.5 23% 

Trade and other payables 2,787.4 29% 3,348.6 37% 

Other current liabilities 691.6 7% 142.1 2% 

Total current liabilities 4,939.3 52% 5,629.2 61% 

Total non-current liabilities 900.7 10% 154.3 2% 

Total liabilities 5,840.0 62% 5,783.5 63% 

Total equity 3,640.4 38% 3,376.2 37% 

Total liabilities and equity 9,480.4 100% 9,159.7 100% 
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Total Asset  

As of March 31, 2020, the Company had 9,480.4 MB., 

increased 320.7 MB., or 3.5% from the same period of last 

year. The details are as follows. 

Cash and cash equivalents 

As of March 31, 2020, the Company had 1,244.9 million baht, 

decreased 59.1 MB., or 3.5% from the end of last year. It was 

following the Company allocating the appropriate level of cash 

balance suited the usage of each period.    

Inventories 

As of March 31, 2020, the Company had 4,083.6 MB., 

decreased 735.9 MB., or 15.3% from the end of last year. The 

Company could maintain the level of inventory to be 

appropriate and sufficient for sales in this situation. 

Total liabilities 

As of March 31, 2020, the Company had 5,840 MB., increased 

56.5 million baht, or 1.0% from the end of last year. The key 

factors are as follows. 

Short-term loans from financial institutions  

As of March 31, 2020, the Company had 1,460.3 million baht, 

decreased 678.2 MB., or 31.7% from the end of last year. It 

was due to the use of money as working capital to purchase 

goods and pay debts. 

Trade and other payables 

As of March 31, 2020, the Company had 2,787.4 MB., 

decreased 561.2 million baht, or 16.8% from the end of last 

year, according to the normal payment cycle. 

 

Liquidity Ratio 

The liquidity of the Company comprised of the trade receivable turnover, inventory turnover, and trade payable turnover. The results 

for Q1/2020 and Y2019 are shown as follows;  

Liquidity Ratio หน่วย Q1’2020 Y2019 

Day Sales Outstanding (DSO) DAY 10 10 

Days Sales of Inventory (DSI) DAY 57 55 

Days Payable Outstanding (DPO) DAY 39 40 

Cash Cycle DAY 28 25 

DSO: In Q1/2020, it is the same from last year. 

DSI: In Q1/2020, is slightly increased from the last year that effects from lockdown situation. 

DPO: In Q1/2020, is slightly decreased the last year. 

 

 

 

 

 

 

 

 

 

Contact Com7 Investor Relations 

 Email : ir@comseven.com 

Tel : +66 2017 7777 Ext. 7710 


