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RETAIL IS DETAIL
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OUR RETAIL CHANNEL (as oF pec 31’ 2019)
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2019 BUSINESS UNITS PERFORMANCE
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REVENUE & PROFIT COMPARISON by QUARTER
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REVENUE & PROFIT COMPARISON

REVENUE PROFIT
1,2 16 Million

3.6%
NET PROFIT




INVENTORY vs TURNOVER
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COVIT-19

SUPPLY TRAFFIC



Cupertino, California — February 17, 2020 — As the public health response to
COVID-19 continues, our thoughts remain with the communities and individuals most
deeply affected by the disease, and with those working around the clock to contain
its spread and to treat the ill. Apple is more than doubling our previously announced
donation to support this historic public health effort.

Our quarterly guidance issued on January 28, 2020 reflected the best information
available at the time as well as our best estimates about the pace of return to work
following the end of the extended Chinese New Year holiday on February 10. Work is
starting to resume around the country, but we are experieci slower returnto

PRESS RELEASE
February 17, 2020

nves o r u p a e on q ua r e r Q iPhone maufcturing patnersites are located otsid the Hubei rovnce — and
g u ida nce while all of these facilities have reopened — they are ramping up more slowly than we
had anticipated. The health and well-being of every person who helps make these
products possible is our paramount priority, and we are working in close consultation

with our suppliers and public health experts as this ramp continues. These iPhone
supply shortages will temporarily affect revenues worldwide.

| ur stores in China and any of our prter stores haveen closed. AdtinaIIy,
stores that are open have been operating at reduced hours and with very low
customer traffic. We are gradually reopening our retail stores and will continue to do
so as steadily and safely as we can. Our corporate offices and contact centers in
China are open, and our online stores have remained open throughout.

Outside of China, customer demand across our product and service categories has
been strong to date and in line with our expectations.



Segment Operating Performance

The Company manages its business primarily on a geographic basis. The Company’s reportable segments consist of the Americas,
Europe, Greater China, Japan and Rest of Asia Pacific. Americas includes both North and South America. Europe includes European
countries, as well as India, the Middle East and Africa. Greater China includes China, Hong Kong and Taiwan. Rest of Asia Pacific
includes Australia and those Asian countries not included in the Company’s other reportable segments. Although the reportable
segments provide similar hardware and software products and similar services, each one is managed separately to better align with
the location of the Company’s customers and distribution partners and the unique market dynamics of each geographic region.
Further information regarding the Company’s reportable segments can be found in Part |, ltem 1 of this Form 10-Q in the Notes to
Condensed Consolidated Financial Statements in Note 11, “Segment Information and Geographic Data.”

The following table shows net sales by reportable segment for the three months ended December 28, 2019 and December 29, 2018
(dollars in millions):

Three Months Ended

December 28, December 29,
2019 2018 Change
Net sales by reportable segment:
Americas $ 41,367 $ 36,940 12 %

_Europe

I et G — oo s

<

Rest of Asia Pacific 7,378 6,928 6 %

Total net sales $ 91,819 $ 84,310 9 %




Thailand' Top smartphone vendors in Q4 2019
[ Vendor | Unitshare | YoV Growth _
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Source: Canalys estimates (sell-in shipments), Smartphone Analysis, February 2020 0 cdana lys




Southeast Asia: Top smartphone vendors in Q4 2019
| Vendor | Unitshare | YoV Growth |
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Southeast Asia :Cambodia, Indonesia, Laos, Malaysia, Myanmar Philippines, Singapore, Thailand, Vietnam l
Source: Canalys estimates (sell-in shipments), Smartphone Analysis, February 2020 0 Ccanalys




TRAFFIC



THAILAND

Chiangmai, Pattaya, Samui, Phuket, Krabi, Samui, Hatyai
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SALE vs SHOPPER CRISIS
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OPPORTUNITY



Thailand' Top smartphone vendors in Q4 2019
[ Vendor | Unitshare | YoV Growth _
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ON LINE WAREHOUSE
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SPORT TECH «P SMART PHONE

HEALTH TECH @ HOME TECH

SECURITY



Inventory & Supply Chain

Membership & CRM Aging & Provision

On line Shopping Employee vs Productivity

Education & Commercial Com7 Academy



OUR RETAIL CHANNEL (as oF pec 31’ 2019)
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Stronger & Better



