
 

        
The Platinum Group Released Nine-Month Revenues of 1,515 Million Baht 

Last Quarter of 2017 to Drive the Annual Revenues, Reaching 2,000 Million Baht   

 The Platinum Group Plc.  ( PLAT) , the leader in commercial property 

development, revealed its new high with the financial results of the third quarter of 

2017.  The Company achieved net profits of 569 million Baht and its annual revenues 

is expected to reach 2,000 million Baht by 2017 as a result of the increased efficiency 

in the management of both current and new projects . Likewise, the high season further 

contribute to the positive outlook of the Company’s financial performance in the final 

quarter of the year. 

 Mr.  Chanchai Phansopha, the President of The Platinum Group Plc . , revealed the 

financial results of the Company for the third quarter of 2017 of which the Company 

achieved total revenues of 1,515 million Baht increasing 10% and net profits of 569 million 

Baht increasing 9% compared with the same period of last year. Such increase was primarily 

due to the growth of rental and services income, which accounted for 14%.  Meanwhile, the 

growth of revenues from food and beverages and revenues from hotel operations accounted 

for 12%  and 6% , respectively.  In addition, the Company’ s core business had a gross profit 

margin of 62%. 

 The surge in rental and services income was due to the increase of the rental fee of 

The Platinum Fashion Mall.  Likewise, the Company also renovated its rental space on the 

first floor by adding an additional zone for clothing and women ’ s fashion.  Moreover, the 

sixth floor of the building was renovated to serve as a zone for cosmetics and mobile 

accessories, as well as a zone for popular Thai souvenirs to support the rising demand of 

tourists.  In addition, the Company entered into a lease agreement with The Platinum 

Fashion Mall Juristic Person on June 1, 2016 in order to rent the common area and 

advertising area –both of which have been effectively utilized and managed to bolster the 

Company’ s revenues.  The Company also enjoyed incremental revenues from sponsors, 

which rented spaces in the building to engage in promotional campaigns . 



 

 Apart from the aforementioned factors, the Company received outstanding feedback 

from customers regarding its newly launched project, namely Talad Neon - Down Town 

Night Market in Soi Phetchaburi 23-29. With such positive feedback, the project’s operating 

hours were extended to 16. 00- 00. 00 hr.  daily on October 1, 2017 in order to enhance 

convenience and expand the market segment .  Additionally, on November 1, 2017, the 

project underwent a major renovation, including changes to the floor plan and layout of 

over 800 shop, and the addition of a 1,500-square-meter event space. The primary objective 

of such renovation was to offer a more variety of stores, which are divided into various 

zones to facilitate and improve customers’  shopping experience.  For instance, stores in 

Container Zone are differentiated by means of color, while Tent Zone has just been recently 

renovated to provide a better sense of airiness to complement the evening ambience. 

Alternatively, Roadside stand Zone is where an array of trending products are sold on 

carpets, spreading across the ground, and Free-Form Zone is home to stores that have been 

decorated under their own concept and imagination .  Indeed, the project entails a wide 

variety of stores with green areas that serve as a relaxation space for customers to enjoy 

their food amidst nature in the central of Bangkok.  With its prime location, Talad Neon-

Down Town Night Market will undoubtedly become “ a popular and affordable tourist in 

Bangkok”  

 Regarding the number of tourists who visited The Platinum Fashion Mall, it had 

increased by 15%, which subsequently led to the surge of revenues from food and beverages 

as a result of the increase in the number of customers in the food court .  In the nine months 

period of 2017, increased by 12%  when compared with the same period of last year. 

Additionally, the Company had made some improvements to the food court to offer a more 

variety of food in order to fulfill the needs of all groups of customers . 

 Concerning Novotel Bangkok Platinum Pratunam Hotel, it attained a high 

occupancy rate of 90%  in Quarter 3/ 2017.  Meanwhile, the Company’ s revenues from hotel 

operations increased as a result of the higher occupancy rate when compared with the same 

period of last year.  Such increase in the occupancy rate was predominantly due to the 

upsurge of MICE customers who generally spend higher for their accommodation . 



 

Similarly, the Company also offered this particular group of customers to obtain a room 

upgrade with attractive packages . As a result, the Company’s revenues from hotel operations 

increased by 6% from the same period of last year. 

 With respect to The Market Bangkok, it is an expansive retail center with a total 

construction area of 200,000 square meters, which has been designed under the concept 

that perfectly integrates both Thai and Western styles . The project has an investment value 

of 5,800 million Baht, covering an extensive area of 20 rai .  As of present, structural and 

decoration work are being performed simultaneously. The project is expected to be open to 

the public at the end of 2018, while the Sales Office is anticipated to be officially open in 

mid-January 2018. 

 Regarding the hotels in Koh Samui, specifically Holiday Inn Express and Holiday 

Inn Resort with the capacity of 202 and 127 rooms respectively, they are currently in the 

process of submitting the Environmental Impact Assessment (EIA) Report and are expected 

to be completed in Quarter 3/2020. 

 Mr.  Chanchai further asserted that the Company’ s financial performance in the last 

quarter of 2017 is expected to grow continually, with a high confidence that it will have the 

highest growth rate following the same pattern as the previous years .  Such anticipation is 

supported by the fact that the fourth quarter is regarded as the peak season for tourism . The 

Platinum Group has prepared a variety of activities and promotions for valued customers 

as a gift to welcome the New Year .     
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